SUSTAIMABLE

N EWS

Expo West lures in new products, 52,000 attendees

Keynote Michael Pollan tells audience not to buy food with health claims

by Sustainable Food News
March 24, 2008

New Hope Natural Media said Friday more than 52,000 people attended its
Natural Prgducts Expo West and SupprExpo last week, a record vqumeAand
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The world's largest natural, organic and healthy products trade show wrapped
up Sunday in Anaheim, Calif. Sustainable Food Newairveyed a few of the 3,392 exhibitors at the 28th annual
Expo West.

Plenty of new products popped up on the show floor this year, a big clue that natural and organic foods and
beverages have gone mainstream.

There were several quality seminars and conferences
held over the four-day Expo West, many were largely
packed with attendees eager to learn more about
supply chain changes involving issues like Non-GMOs,
and shifting consumer attitudes.

The Fresh Ideas Group's "Organic Marketplace™ once
again set the optimistic tempo for Expo West

Pollan gves dose a reality to natural, organic industry
Keynote speaker Michael Pollan, celebrated best-selling author of The Omnivores Dilemma, seemed to capture
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ground beef recall from a company just miles from the trade show floor.
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Despite the information available to consumers (a word Pollan rejects in the New Order of food production),
chronic diseases linked to poor diet, i.e. obesity and diabetes Type 2, are rampant in both adults and children.
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Still, he said, it does not solve the basic problem of most Americans, which is simply eating too much food and

getting sick over it.
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in the 17th century.
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On the show floor ...

Drawing a steady line to its booth was Applegate Farm. Hungry show-goers
queued patiently for the Bridgewater, NJ-0 8 SR O2 YLJ y & Q&
Uncured Hot Dogs and Stadium Organic Uncured Beef Hot Dogs.

The $75 million company estimates over 3,000 dogs sold throughout the show
¢ 1,700 the first day.

Applegate was also touting its new, eight-ounce, frozen, organic chicken strips,
selling for $6.99 at retail, and ready-to heat, antibiotic-free Sunday Sausage
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The eight-ounce packages of Sunday Sausage ¢ selling for $4.99 - come in three varieties: chicken and apple;
chicken and sage; and chicken sand maple.

But there were also a slew of copycat products as many jumped on the bandwagon of organic baby food, natural
meats, natural and organic juices and snacks and hemp milk.



However, one innovator in sustainable foods continues to raise the bar.

Corvallis, Ore.-based grower/processor Stahlbush Island Farm debuted its new Health Berry Blend, calling it the
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manager, told Sustainable Food Newthat a major benefit of the new & @
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peak ripeness and two hours later quick-freeze them before the nutrients have
a chance to break down, preserving freshness and flavor.

Stahlbush Island Farms, Inc., a family-owned farm committed to sustainable
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frozen fruits and vegetables under the Stahlbush Island Farms brand, and
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Now ready for shipment to distributors, the eight-ounce packages of Health Berry Blend are available 12 to a case
with a wholesale price of $26 (FOB) Oregon and California. Stahlbush is offering an introductory 25 percent off-
invoice. Suggested retail price per package is $3.99.
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All suppliers to Stahlbush are required to be certified by Food Alliance, a Portland, Ore.-based sustainable
agriculture certification body.

Speaking of Food Alliance, another of its clients ¢ Truitt Brothers ¢ rolled out five, new varieties of beans at Expo
West: Central Washington State pinto, kidney, black, and garbanzo, and Willamette Valley green beans. Columbia
River region Bartlett pear havles in juice were also introduced at the show to

buyers.

The Salem, Ore.-based, certified-sustainable produce canner was one of the few
exhibitors handing out sell sheets and point-of-sale materials made from
recycled paper.

Verity Meats, LLC debuted its new meat program at Expo West. The three-
month-old company is a division of Verity Farms, based in Sioux Falls, S.D.

The company sells pork, beef and lamb to stores in Colorado, lowa, South
Dakota, and soon California.

Kevin Patterson, Verity general manager, told Sustainable Food News that the company is unigue in that its pool
of family farmers supplies non-genetically modified, chemical-free certified crops and forage to its producers in
lowa, Minnesota, Nebraska and South Dakota, who are raising animals that have never received growth-
promoting hormones or antibiotics and are fed an all-vegetarian diet.

Farmers and ranchers in the vertically integrated structure work over 50,000 acres of land, Patterson said.
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Mike Fata, president and co-founder of Manitoba Harvest, told Sustainable Food News that his hemp milk
business grew 80 percent in 2007.

Hemp Bliss organic hempmilk comes in chocolate, vanilla and original varieties and is sold in a 32-ounce carton for
$4.99 at retailers throughout North America, and as bulk ingredients to food and cosmetic manufacturers.

Manitoba Harvest recently expanded its Hemp Bliss organic hempmilk into European markets, thanks to its
distributor in Sweden, which ships to about a dozen other European countries.

The Winnipeg, Manitoba, company now sells to about 20 countries, including Japan and the United Kingdom.
Its hemp milk product recently showed up on store shelves in Australia, Fata told SFN.

To keep up with the skyrocketing demand, Fata also said the company is moving to a bigger, certified-organic
production facility ¢ quadruple the size of its existing 5,500 sq. ft. digs - this summer, but staying in Winnipeg.
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just under $5 million.

Ten-year-old Manitoba Harvest also produces organic cold-pressed Hemp Seed Qil, Shelled Hemp Seed, Hemp
Seed Butter and Hemp Protein Powder.
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100 list of the fastest growing businesses in Canada.



