
 

Expo West lures in new products, 52,000 attendees 

Keynote Michael Pollan tells audience not to buy food with health claims 
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New Hope Natural Media said Friday more than 52,000 people attended its 
Natural Products Expo West and SupplyExpo last week, a record volume and 
мм ǇŜǊŎŜƴǘ ƘƛƎƘŜǊ ǘƘŀƴ ƭŀǎǘ ȅŜŀǊΩǎ ŜǾŜƴǘΦ  
 
The world's largest natural, organic and healthy products trade show wrapped 
up Sunday in Anaheim, Calif. Sustainable Food News surveyed a few of the 3,392 exhibitors at the 28th annual 
Expo West. 

Plenty of new products popped up on the show floor this year, a big clue that natural and organic foods and 
beverages have gone mainstream. 

There were several quality seminars and conferences 
held over the four-day Expo West, many were largely 
packed with attendees eager to learn more about 
supply chain changes involving issues like Non-GMOs, 
and shifting consumer attitudes. 

 
 
The Fresh Ideas Group's "Organic Marketplace" once 
again set the optimistic tempo for Expo West  

Pollan gives dose a reality to natural, organic industry 
Keynote speaker Michael Pollan, celebrated best-selling author of The Omnivores Dilemma, seemed to capture 
ǘƘŜ ŎƻƴǘŜȄǘ ƻŦ ŀƴ ƛƴŘǳǎǘǊȅ ŀǘ ŀ ŎǊƻǎǎǊƻŀŘǎΣ ŀ ƳƻƳŜƴǘ ƛƴ ǘƛƳŜ ǿƘŜǊŜ ǘƻŘŀȅΩǎ ŘŜŎƛǎƛƻƴǎ ƛƳǇŀŎǘ ŦǳǘǳǊŜ Ǝenerations to 
come.  
 
IŜ ŎŀƭƭŜŘ ǘƘƻǎŜ ŀǘǘŜƴŘƛƴƎ Ƙƛǎ ǇŀŎƪŜŘ ŀŘŘǊŜǎǎ άǇƛƻƴŜŜǊǎ ƛƴ ǘƘŜ ǇƻǘŜƴǘƛŀƭ ŦƻǊ ŎŀǇƛǘŀƭƛǎƳ ǘƻ Řƻ ƎƻƻŘΣέ tƻƭƭŀƴ ǎŀƛŘ ǘƘŜ 
ōƛƎƎŜǎǘ ǿŀǎ ŎƘŀƭƭŜƴƎŜ ǿŀǎ ƛƴ ǳƴŘŜǊǎǘŀƴŘƛƴƎ άǘƘŜ ǾŜǊȅ ǇŜǊǇƭŜȄŜŘ !ƳŜǊƛŎŀƴ ŜŀǘŜǊΦέ  
 
Pollan said while exhibitors were at ǘƘŜ ǎƘƻǿ ǘƻ ǎŜƭƭ άƘŜŀƭǘƘΣ ǘƘŜ ƭƛŦŜōƭƻƻŘ ƻŦ ǘƘŜ ώƴŀǘǳǊŀƭ ŀƴŘ ƻǊƎŀƴƛŎ ǇǊƻŘǳŎǘǎϐ 
ƛƴŘǳǎǘǊȅΣέ ƘŜ ǿŀǊƴŜŘ ǘƘŀǘ ǘƻƻ Ƴŀƴȅ ŜȄƘƛōƛǘƻǊǎ Ƴŀȅ ōŜ ƻǾŜǊŘƻƛƴƎ ƛǘΦ  
 
άL ǘƘƛƴƪ ȅƻǳ ŀǊŜ ƻǾŜǊǎŜƭƭƛƴƎ ώƘŜŀƭǘƘϐΣ ƛƴ Ƴŀƴȅ ǿŀȅǎΣέ ƘŜ ǎŀƛŘΦ ά²Ƙƻ ǿŀƴǘǎ ǘƻ ƳŀƪŜ ƳƻƴŜȅ ƻŦŦ ǇŜƻǇƭŜΩǎ ƛǊǊŀǘƛƻnal 
fears? Well, ǘƘŜǊŜΩǎ ŀ ŦŜǿ ƛƴ ǘƘƛǎ ǊƻƻƳΦέ 

IŜ ǿŜƴǘ ƻƴ ǘƻ ŜȄǇƭŀƛƴ ǘƘŜ ƴŜǳǊƻǎŜǎ ōŜƘƛƴŘ ǘƘŜ ŘƛŜǘǎ ƻŦ !ƳŜǊƛŎŀƴǎΣ ǇŜƻǇƭŜ ǘƘŀǘ άŀre worried and confused about 
ǘƘŜƛǊ ƘŜŀƭǘƘΣέ ōŀǊǊŀƎŜŘ ōȅ ƘŜŀŘƭƛƴŜǎ ǘƘŀǘ άǎŎŀǊŜ ǘƘŜ ƘŜƭƭ ƻǳǘ ƻŦ ǘƘŜƳΣέ Ƴƻǎǘ ǊŜŎŜƴǘƭȅ ǘƘŜ мпо-million-pound 
ground beef recall from a company just miles from the trade show floor.  
 



The silver lining in such events, he said, wŀǎ ǘƘŀǘ ǘƘŜ ƳŜŘƛŀ ǎǇƻǘƭƛƎƘǘ άǇŜŜƭǎ ōŀŎƪ ǘƘŜ ŎǳǊǘŀƛƴ ƻƴ Ƙƻǿ ǘƘŜ ƛƴŘǳǎǘǊƛŀƭ 
ŦƻƻŘ ǎǳǇǇƭȅ ǇǊŜǇŀǊŜǎ ƻǳǊ ƳŜŀƭǎΦέ  
 
Despite the information available to consumers (a word Pollan rejects in the New Order of food production), 
chronic diseases linked to poor diet, i.e. obesity and diabetes Type 2, are rampant in both adults and children.  
 
ά²Ŝ ƘŀǾŜ ƛƴ ǘƘƛǎ ŎƻǳƴǘǊȅ ŀ ƴŀǘƛƻƴŀƭ ŜŀǘƛƴƎ ŘƛǎƻǊŘŜǊΣέ ƘŜ ǎŀƛŘΦ ά¢Ƙƛǎ ƛǎ ǘƘŜ ƭŜƴǎ ǘƘŀǘ ǘƘŜ !ƳŜǊƛŎŀƴ ŜŀǘŜǊ ōǊƛƴƎǎ ǘƻ 
ǿƘŀǘ ȅƻǳ ǎŜƭƭΦέ  
 
That gave rise to a new ideology he calls nutritionism. 

ά¢ƘŜ ŦƻƻŘǎ ŀǊŜ ƴƻǿ ŘƛǎŀǇǇŜŀǊƛƴƎ ŀƴŘ ǘƘŜ ƴǳǘǊƛŜƴǘǎ ŀǊŜ ŎƻƳƛƴƎ ŦƻǊǿŀǊŘΣέ ƘŜ ǎŀƛŘΦ ά²Ŝ ǘŀƭƪ ƛƴ ǘŜǊƳǎ ƻŦ ŦƛōŜǊΣ ƎƭǳǘŜƴ 
ŀƴŘ ŀƴǘƛƻȄƛŘŀƴǘǎΦ LƴŘǳǎǘǊȅ ƭƻǾŜǎ ǘƘƛǎΣ ȅƻǳ ƴŜŜŘ ŀƴ ŜȄǇŜǊǘ ǘƻ ƴŀǾƛƎŀǘŜ ǘƘŜ ǿƻǊƭŘ ƻŦ ƴǳǘǊƛŜƴǘǎΦέ  
 
Still, he said, it does not solve the basic problem of most Americans, which is simply eating too much food and 
getting sick over it.  
 
ά¢ƘŜ ²ŜǎǘŜǊƴ ŘƛŜǘ ƛǎ ǘƘŜ ŜƭŜǇƘŀƴǘ ƛƴ ǘƘŜ ǊƻƻƳΣέ ƘŜ ǎŀƛŘΣ ǊŜŦŜǊǊƛƴƎ ǘƻ ŀƭƭ ǘƘŜ ǊŜŦƛƴŜŘ ŦƭƻǳǊǎΣ ƎǊŀƛƴǎ ŀƴŘ ǇǊƻŎŜǎǎŜŘ 
foods Americans eat.  
 
.ŜǎƛŘŜǎΣ ƘŜ ǎŀƛŘΣ άǎŎƛŜƴǘƛǎǘǎ ǊŜŀƭƭȅ ŘƻƴΩǘ ǳƴŘŜǊǎǘŀƴŘ ǿƘŀǘΩǎ ƎƻƛƴƎ ƻƴ ŀǘ ŜƛǘƘŜǊ ŜƴŘ ƻŦ ǘƘŜ ŦƻƻŘ ŎƘŀƛƴΦέ  
 
IŜ ǎŀƛŘ ǿƘƛƭŜ ǘƘŜ ŜȄǇŜǊǘǎ Ƴŀȅ άŦƛƎǳǊŜ ƛǘ ƻǳǘ ŀǘ ǎƻƳŜ ǇƻƛƴǘΣέ ƘŜ ƭƛƪŜƴŜŘ ŦƻƻŘ ǎŎƛŜƴŎŜ ƛƴ ǘƘŜ нмǎǘ ŎŜƴǘǳǊȅ ǘƻ ǎǳǊƎŜǊȅ 
in the 17th century.  
 
άLǘΩǎ ǇǊƻƳƛǎƛƴƎΦ LǘΩǎ Ŧǳƴ ǘƻ ǿŀǘŎƘΦ .ǳǘ ŘƻƴΩǘ ƎŜǘ ƻƴ ǘƘŜ ώƻǇŜǊŀǘƛƴƎϐ ǘŀōƭŜΣ ȅŜǘΣέ tƻƭƭŀƴ ǎŀƛŘΦ  
 
aŜŀƴǿƘƛƭŜΣ !ƳŜǊƛŎŀ ƛǎ ŘŜǎǘƛƴŜŘ ǘƻ ŦǳƭŦƛƭƭ ƛǘǎ ƳƻƴƛƪŜǊΣ ά[ƛǇƛǘƻǊ bŀǘƛƻƴΣέ ǊŜŦŜǊǊƛƴƎ ǘƻ tŦƛȊŜǊΩǎ ŎƘƻƭŜǎǘŜǊƻƭ-lowering 
ƳŜŘƛŎŀǘƛƻƴΣ ǎƛƴŎŜ ǘƘŜ άŎƻƴǾŜƴǘƛƻƴŀƭ ŦƻƻŘ ƛƴŘǳǎǘǊȅ ƛǎ ŎǊŜŀǘƛƴƎ ōǳǎƛƴŜǎǎ ŦƻǊ ƘŜŀƭǘƘ ŎŀǊŜ ƛƴŘǳǎǘǊȅΦέ  
 
¢ƘŜ ǎƻƭǳǘƛƻƴ ƘŜ ǎŀƛŘ ƛǘ ǘƻ Ŧƻƭƭƻǿ Ƙƛǎ ƳŀƴǘǊŀΥ ά9ŀǘ ŦƻƻŘΦ bƻǘ ǘƻƻ ƳǳŎƘΦ aƻǎǘƭȅ ǇƭŀƴǘǎΦέ  
 
ά¢ƘŜ ƘŜŀƭǘƘƛŜǎǘ ŦƻƻŘ ƛƴ ǘƘŜ ǎǘƻǊŜ ƛǎ ǎƛƭŜƴǘΦ LǘΩǎ ƛƴ ǘƘŜ ōǳƭƪ ŦƻƻŘ ōƛƴǎΣέ tƻƭƭŀƴ ǎŀƛŘΦ ά5ƻƴΩǘ ōǳȅ ŦƻƻŘǎ that make health 
ŎƭŀƛƳǎΦέ 

On the show floor ... 
Drawing a steady line to its booth was Applegate Farm. Hungry show-goers 
queued patiently for the Bridgewater, N.J.-ōŀǎŜŘ ŎƻƳǇŀƴȅΩǎ DǊŜŀǘ hǊƎŀƴƛŎ 
Uncured Hot Dogs and Stadium Organic Uncured Beef Hot Dogs. 

The $75 million company estimates over 3,000 dogs sold throughout the show 
ς 1,700 the first day.  
 
Applegate was also touting its new, eight-ounce, frozen, organic chicken strips, 
selling for $6.99 at retail, and ready-to heat, antibiotic-free Sunday Sausage 
lines.  
 
The eight-ounce packages of Sunday Sausage ς selling for $4.99 - come in three varieties: chicken and apple; 
chicken and sage; and chicken sand maple.  
 
But there were also a slew of copycat products as many jumped on the bandwagon of organic baby food, natural 
meats, natural and organic juices and snacks and hemp milk. 



However, one innovator in sustainable foods continues to raise the bar. 

Corvallis, Ore.-based grower/processor Stahlbush Island Farm debuted its new Health Berry Blend, calling it the 
άŦƛǊǎǘ-ever blend of black raspberries, blueberries and marion blackberries containing the highest level of 
antioxidants found in any frǳƛǘ ōƭŜƴŘ ŀǾŀƛƭŀōƭŜ ƛƴ ǘƘŜ ƳŀǊƪŜǘǇƭŀŎŜΦέ 

¢ƘŜ ƴŜǿ ǇǊƻŘǳŎǘ ƛǎ ǘƘŜ ŦƛǊǎǘ ƻŦ ŀ ƴŜǿ ƭƛƴŜ ƻŦ {ǘŀƘƭōǳǎƘ LǎƭŀƴŘ CŀǊƳǎΩ ŦǊƻȊŜƴ ŦǊǳƛǘǎ ŀƴŘ ǾŜƎŜǘŀōƭŜǎ ŎŀƭƭŜŘ ά{ǘŀƘƭōǳǎƘ 
{ǇŜŎƛŀƭ IŀǊǾŜǎǘΦέ 

¢ǊŀŎȅ aƛŜŘŜƳŀΣ {ǘŀƘƭōǳǎƘ LǎƭŀƴŘ CŀǊƳǎΩ ƴŀǘƛƻƴŀƭ ǎŀƭŜǎ ŀƴŘ ƳŀǊƪŜǘƛƴƎ 
manager, told Sustainable Food News that a major benefit of the new 
ǇǊƻŘǳŎǘǎΩ ƘŜŀƭǘƘŦǳƭƴŜǎǎ ǿŀǎ ǘƘŜ ŀōƛƭƛǘȅ ǘƻ ƘŀǊǾŜǎǘ ǘƘŜ ōŜǊǊƛŜǎ ƻƴ ƛǘǎ ŦŀǊƳ ŀǘ 
peak ripeness and two hours later quick-freeze them before the nutrients have 
a chance to break down, preserving freshness and flavor. 

Stahlbush Island Farms, Inc., a family-owned farm committed to sustainable 
ŀƎǊƛŎǳƭǘǳǊŜ ŀƴŘ ƭƻŎŀǘŜŘ ƛƴ hǊŜƎƻƴΩǎ ²ƛƭƭŀƳŜǘǘŜ ±ŀƭƭŜȅΣ markets sustainable 
frozen fruits and vegetables under the Stahlbush Island Farms brand, and 
ƻǊƎŀƴƛŎ ŎŀƴƴŜŘ ǾŜƎŜǘŀōƭŜ ŀƴŘ ŦǊǳƛǘ ǇǊƻŘǳŎǘǎ ǳƴŘŜǊ ǘƘŜ CŀǊƳŜǊΩǎ aŀǊƪŜǘ ōǊŀƴŘΦ 
 
Now ready for shipment to distributors, the eight-ounce packages of Health Berry Blend are available 12 to a case 
with a wholesale price of $26 (FOB) Oregon and California. Stahlbush is offering an introductory 25 percent off-
invoice. Suggested retail price per package is $3.99. 

¢ǊŀŎȅ aƛŜŘŜƳŀΣ {ǘŀƘƭōǳǎƘ LǎƭŀƴŘ CŀǊƳǎΩ ƴŀǘƛƻƴŀƭ ǎŀƭŜǎ ŀƴŘ ƳŀǊƪŜǘƛƴƎ ƳŀƴŀƎŜǊ 

All suppliers to Stahlbush are required to be certified by Food Alliance, a Portland, Ore.-based sustainable 
agriculture certification body. 

Speaking of Food Alliance, another of its clients ς Truitt Brothers ς rolled out five, new varieties of beans at Expo 
West: Central Washington State pinto, kidney, black, and garbanzo, and Willamette Valley green beans. Columbia 
River region Bartlett pear havles in juice were also introduced at the show to 
buyers. 

 
The Salem, Ore.-based, certified-sustainable produce canner was one of the few 
exhibitors handing out sell sheets and point-of-sale materials made from 
recycled paper. 

Verity Meats, LLC debuted its new meat program at Expo West. The three-
month-old company is a division of Verity Farms, based in Sioux Falls, S.D.  

The company sells pork, beef and lamb to stores in Colorado, Iowa, South 
Dakota, and soon California.  
 
Kevin Patterson, Verity general manager, told Sustainable Food News that the company is unique in that its pool 
of family farmers supplies non-genetically modified, chemical-free certified crops and forage to its producers in 
Iowa, Minnesota, Nebraska and South Dakota, who are raising animals that have never received growth-
promoting hormones or antibiotics and are fed an all-vegetarian diet.  
 
Farmers and ranchers in the vertically integrated structure work over 50,000 acres of land, Patterson said. 



9ȄƘƛōƛǘƻǊǎ ƘŜŀǇ ƴŜǿ ǇǊƻŘǳŎǘǎ ƛƴǘƻ ƳŀǊƪŜǘǇƭŀŎŜΧ  
Another bandwagon that pulled into the Expo West carried several non-dairy hempmilk beverage producers. At 
ƭŀǎǘ ȅŜŀǊΩǎ 9ȄǇƻ ²ŜǎǘΣ aŀƴƛǘƻōŀ IŀǊǾŜǎǘ IŜƳǇ CƻƻŘǎ ϧ hƛƭǎ ƘŀŘ ƛƴǘǊƻŘǳŎŜŘ ǘƘŜ first hemp milk.  
 
Mike Fata, president and co-founder of Manitoba Harvest, told Sustainable Food News that his hemp milk 
business grew 80 percent in 2007.  
 
Hemp Bliss organic hempmilk comes in chocolate, vanilla and original varieties and is sold in a 32-ounce carton for 
$4.99 at retailers throughout North America, and as bulk ingredients to food and cosmetic manufacturers.  
 
Manitoba Harvest recently expanded its Hemp Bliss organic hempmilk into European markets, thanks to its 
distributor in Sweden, which ships to about a dozen other European countries.  
 
The Winnipeg, Manitoba, company now sells to about 20 countries, including Japan and the United Kingdom.  
 
Its hemp milk product recently showed up on store shelves in Australia, Fata told SFN.  
 
To keep up with the skyrocketing demand, Fata also said the company is moving to a bigger, certified-organic 
production facility ς quadruple the size of its existing 5,500 sq. ft. digs - this summer, but staying in Winnipeg.  
 
¢ƘŜ ŎƻƳǇŀƴȅΩǎ ƘŜƳǇ ŦƻƻŘ ǎŀƭŜǎ ƛƴ bƻrth America grew nearly 40 percent from 2006 to 2007 with total revenues 
just under $5 million.  
 
Ten-year-old Manitoba Harvest also produces organic cold-pressed Hemp Seed Oil, Shelled Hemp Seed, Hemp 
Seed Butter and Hemp Protein Powder.  
 
Manitoba HarvesǘΩǎ ǎŀƭŜǎ ƘŀǾŜ ƎǊƻǿƴ ƳƻǊŜ ǘƘŀƴ мΣллл ǇŜǊŎŜƴǘ ƛƴ ǘƘŜ Ǉŀǎǘ ŦƛǾŜ ȅŜŀǊǎ ŜŀǊƴƛƴƎ ƛǘ ŀ ǎǇƻǘ ƻƴ ǘƘŜ tǊƻŦƛǘ 
100 list of the fastest growing businesses in Canada. 

  
 
 


